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Convenient  Barbecue  Lighter 
Produced  by  Edmonton  Firm 


End  of  the  automatic  production  line  showing  the  white  wafers  of  the 
chemical  igniter  ready  to  he  stacked  in  the  feed  box  on  the  right;  an  em- 
ployee adjusting  the  rubber  rollers  which  compress  the  materials. 


A compact,  non-explosive  fire- 
lighter for  barbecues  and  fireplaces 
is  now  being  produced  exclusively 
in  Canada  by  Charlite  Industries 
Ltd.  of  Edmonton.  Their  “Quik- 
fire”  charcoal  lighter  is  a thin,  2 
inch  by  5 inch  sandwich  of  chemi- 
cals and  combustible  materials 
designed  to  be  placed  flat  on  the 
bottom  of  a barbecue  or  fireplace 


with  the  fuel  piled  on  top.  When 
the  fuse  is  lighted,  the  chemicals 
burn  at  2,000°  F.,  igniting  the  fuel 
and  also  the  combustible  material 
in  the  sandwich.  As  most  charcoal 
ignites  at  around  1,400  degrees  F., 
a fire  is  almost  invariably  started 
successfully  at  the  first  try.  The 
lighter  which  has  none  of  the  explo- 
sive characteristics  of  many  liquid 


fuel  igniters,  supplies  its  own 
oxygen  so  that  there  is  no  danger 
of  its  being  smothered  by  too  thick 
a covering  of  charcoal. 

Three  employees  run  the  semi- 
automatic production  machine 
which  applies  glue  to  the  masonite 
base  material  and  then  presses  on 
a slab  of  the  special  chemical 
igniter  \and  glues  an  instruction 
label  on  top.  The  various  constitu- 
ents and  materials  for  the  fire- 
lighter come  from  West  Germany, 
Quebec  and  B.C.  The  equipment, 
valued  at  $5,000,  was  designed  and 
built  by  the  firm’s  own  staff  and  is 
housed  in  a 750  square  foot  frame 
building  located  on  Highway  16-A 
east  of  the  city  of  Edmonton. 

The  company,  which  manufac- 
tures its  product  under  franchise 
from  Electrochemical  Laboratories 
Ltd.,  of  Tulsa,  Oklahoma,  is  man- 
aged by  Mr.  C.  J.  Fisher.  Distribu- 
tion of  the  product  is  handled  by 
Dunn  and  Farmer  Supply  Ltd., 
Box  711,  Edmonton.  The  fire- 
lighter is  sold  direct  to  retail  stores 
throughout  western  Canada.  The 
firm  which  began  operations  in 
November  1962,  now  has  an  an- 
nual payroll  of  $12,000  and  looks 
forward  to  sales  of  $40,000  in  the 
year  1963. 
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FOAMED  URETHANE  IS  MOULDED,  SPRAYED 
INTO  MANY  SHAPES  IN  EDMONTON  PLANT 


this  pipe  insulation.  “Thinsulation” 
can  also  be  sprayed  or  moulded 
into  unusual  shapes  quite  readily 
and  thus  lends  itself  to  a wide 
range  of  applications. 

Durethane  Industries  Ltd.  is  also 
manufacturing  a number  of  special- 
ized products  for  the  oil  and  gas 
industries,  including  well-head  shel- 
ters specially  designed  to  provide 
protection  from  freezing  weather 
for  water-injection  wells,  pumps, 
meters,  and  valve  banks.  One  type 
of  shelter  is  a standard  metal  cul- 
vert with  a 2”  or  3”  layer  of 
urethane  foam  sprayed  on  the  inner 
surface.  Another  type  is  made  from 
sections  consisting  of  two  4’  x 8’ 
sheets  of  plywood  with  a sandwich 
of  urethane  foam  between  to  pro- 
vide both  support  and  insulation. 

A large  meat  packing  plant  is 
now  specifying  lVi”  of  urethane 
foam  insulation  covered  with  a 
layer  of  fiberglass  reinforced  plastic 
as  a lining  for  all  its  refrigerated 
meat  trucks  and  trailers.  The  pro- 
duct is  also  being  fabricated  into 
shipping  containers  for  transporting 
perishables  in  non  - refrigerated 
vehicles,  and  packaging  delicate 
instruments  and  archaeological 
specimens. 

Pleasure  boats,  pontoons  and 
buoys  can  be  “sink-proofed”  by 
having  “Thinsulation”  pumped  into 
cavities  between  bulkheads  or  be- 
neath seats. 

The  raw  materials  for  Durethane 
Industries  Ltd.  products  are  sup- 
plied by  Naugatuck  Chemical  Co. 
and  Dayco  Rubber  International. 
The  firm  is  also  distributor  for 
United  Process  Machinery  Co., 
Dayco  Rubber  International,  John- 
son Industrial  Plastics,  and  for 
“Ethafoam”,  a product  of  Dow 
Chemical  Co. 

Durethane  has  four  full  time  em- 
ployees in  Edmonton  and  three 
part-time  employees  in  the  office 
of  its  Calgary  representative,  Early 
Bird  Managements,  with  an  annual 
payroll  of  over  $25,000. 


The  first  polyurethane  products 
plant  west  of  Winnipeg  started 
production  in  July  1962,  at  Ed- 
monton. A successful  first  year  of 
operation  has  given  expectations  of 
sales  of  $100,000  in  the  coming 
year. 

Durethane  Industries  Ltd.  has  its 
plant  and  sales  offices  at  5635-103 
Street,  where  it  leases  a 5,000 
square  foot  $45,000  concrete  block 
building.  Frank  W.  King,  a chemi- 
cal engineer,  is  general  manager, 


and  Dennis  Lawson,  of  Calgary,  is 
president  and  chairman  of  the  five- 
man  board  of  directors. 

Durethane’s  main  products  are 
urethane  foam,  marketed  under  the 
name  of  “Thinsulation”,  and  fiber- 
glass reinforced  plastics.  The  firm 
is  producing  premoulded  urethane 
pipe  insulation  on  what  is  believed 
to  be  Canada’s  first  such  produc- 
tion line.  Alberta’s  huge  oil,  gas 
and  petrochemical  industries  pro- 
vide a large  potential  market  for 


Pontoon  floats  being  “sinkproofed”  with  a filling  of  durethane  foam. 
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New  Book  Assists 
Small  Businessmen 

A pocket  sized  volume  that  packs 
a suitcase  sized  volume  of  import- 
ant information,  “How  to  Run  A 
Small  Business”  has  been  issued  by 
the  federal  Department  of  Trade 
and  Commerce.  The  little  gem  is  on 
sale  at  newsstands,  and  through  the 
Queen’s  Printer  at  Ottawa,  for  a 
half  dollar.  A better  spent  half  dol- 
lar is  unlikely  to  be  found  anywhere 
by  anyone  contemplating  going  into 
business  for  himself,  or  who  is  in, 
and  in  trouble. 

The  book,  prepared  by  the  In- 
dustrial Promotion  Branch  of  the 
federal  department,  contains  much 
information  in  financing,  site  selec- 
tion, insurance,  credit  policies,  laws 
governing  ownership,  incorpora- 
tion matters,  and  a myriad  other 
aspects  of  going  into  and  doing 
business  successfully. 

It  is  regrettable  that  the  book  is 
not  better  bound,  for  anyone  who 
uses  it  once  will  use  it  many  times. 
In  its  present  form,  it  seems  doubt- 


LABELLING 

The  Canadian  who  wishes  to  sell 
fresh  or  processed  food  products 
in  Britain  should  give  some  thought 
to  the  labels  on  them,  according  to 
the  federal  government  publication 
“Foreign  Trade”.  Labels  designed 
for  the  Canadian  market  may  not 
be  suitable  and  should  be  revised 
to  meet  British  requirements.  To 
the  uninitiated,  the  regulations  in 
Britain  governing  the  composition 
and  labelling  of  foods  may  seem  for- 
midable. It  is,  however,  relatively 
easy  for  Canadian  exporters  to 
comply  with  these  by  observing 
certain  simple  rules. 

The  basic  information  needed  on 
labels  is: 

1.  The  name  and  address  of  the 
packer  or  distributor  of  the  food 
and  the  country  of  origin. 

2.  The  common  name  of  the  food 
and  brand  name. 

3.  The  declaration  of  ingredients. 


NEW  ADDITIVE  USED 

“Moly  - Glide”  is  the  trade  name 
of  a molybdenum-based  additive 
for  automobile  engine  and  trans- 
mission oils,  being  manufactured  by 
Glide  Automotive  Products  Ltd., 
6010-  104  Street,  Edmonton.  It  is 
distributed  through  Freeway  Distri- 
butors, of  the  same  address,  direct 
to  service  stations,  garages,  trucking 
firms  and  fleet  operators  across 
western  Canada. 

This  new  firm  was  established 
in  April  1963  by  President  J.  W. 
Busenious  in  a leased  building  with 
300  square  feet  of  floor  space  and 
$6,000  worth  of  equipment.  With 
two  employees  and  an  annual  pay- 
roll of  about  $10,000,  the  company 
anticipates  1963  sales  of  $130,000. 


ful  it  will  stand  up  to  much  thumb- 
ing and  wear  and  tear. 

If  you  are  in  doubt  about  as- 
pects of  your  business,  or  in  doubt 
as  to  whether  you  should  or  should 
not  go  into  business  for  yourself, 
a study  of  “How  to  Run  a Small 
Business”  will  do  much  to  clarify 
your  thinking. 


ADVICE  FOR 

4.  The  declaration  of  weight  or 
measure. 

GARMENT  LABELLING  IN 
THE  U.S. 

ANY  garment  manufacturer  at- 
tempting to  sell  in  the  United  States 
must  comply  with  the  various 
American  labelling  laws  governing 
the  identification  of  materials  in 
the  garments.  Although  these  are 
similar  to  Canadian  laws  in  their 
intent,  labels  used  in  Canada  are 
not  satisfactory  in  the  United 
States.  The  labels  must  give  con- 
siderable information,  such  as  the 
percentages  of  the  various  fibres 
used  and  the  name  of  the  manufac- 
turer or  wholesaler.  In  Canadian 
garments,  the  labels  must  naturally 
also  show  that  they  were  made  in 
Canada. 

The  various  regulations  are  em- 
bodied in  three  separate  acts;  the 
Textile  Fiber  Products  Identifica- 
tion Act,  the  Wool  Products  Label- 


FOR  AUTO  ENGINES 


EXPORTERS 

ling  Act  of  1939,  and  the  Fur 
Products  Labelling  Act,  which  are 
administered  by  the  Federal  Trade 
Commission.  These  acts  not  only 
require  a complete  description  of 
materials  in  garments  offered  for 
sale  but  also  prohibit  deceptive 
labels  and  typography  and  clearly 
state  the  acceptable  terminology. 

Any  attempt  to  summarize  the 
three  acts  or  to  outline  important 
points  might  mislead  exporters.  The 
one  certain  way  to  comply  with 
them  is  to  obtain  copies  of  each 
and  read  them  thoroughly.  They  are 
written  in  clear  language  and  cover 
topics  ranging  from  a Fur  Products 
Name  Guide  to  appropriate  forms 
of  labels. 

The  acts  and  explanatory  litera- 
ture are  on  file  with  the  Textiles 
and  Consumer  Goods  Division  of 
the  Department  of  Trade  and  Com- 
merce for  the  use  of  Canadian 
manufacturers,  who  may  also  ob- 
tain copies  through  the  Department. 
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NEW  COUNCIL  STUDIES  ALBERTA’S 
NORTHERN  DEVELOPMENT  PROSPECTS 


The  newly  formed  Northern  Al- 
berta Development  Council  held  its 
first  public  hearings  in  Fort  Chipe- 
wyan,  Fort  McMurray,  Lac  La 
Biche  and  High  Prairie.  The 


Council  will  encourage  social  and 
economic  development  in  northern 
Alberta  by  recommending  various 
measures  which  may  hasten  the  ex- 
pansion of  industrial,  educational, 


transportation  and  other  facilities. 
The  Council  will  hold  hearings  in  a 
number  of  other  northern  Alberta 
centres  in  the  coming  weeks. 


The  Northern  Development  Council  held  one  of  its  first  public  hearings  at  Fort  McMurray.  Council  members  are,  from 
left  to  riaht,  Robert  Duncan,  Fort  McMurray;  J.  E.  Oberholtzer,  Deputy  Minister  of  Industry  and  Development;  Hon.  Ira 
McLaughlin,  Minister  without  Portfolio  (Council  Chairman);  John  Stromstedt,  Berwyn;  A.  O.  Fimrite,  M.L.A.,  Spirit 
River;  and  Keith  Easson,  Executive  Officer  of  the  Council. 


OPPORTUNITY  IN  SOUTH 


Swedish  Distributor 
Seeks  Alberta  Goods 

Swedish  canned  food  manufac- 
turer is  interested  in  licence  manu- 
facturing and/or  distribution  of 
Canadian  food  lines.  Two  factories 
for  semi  or  fully-finished  canned 
food  available.  Distribution  through 
own  trucks  to  retail  outlet  by  50 
salesmen. 

The  manufacturer  is 

AB  Th.  Winborg  & Co. 

KRISTI ANSTAD,  Sweden. 


A recent  article  by  the  Canadian 
Consul  and  Trade  Commissioner 
in  New  Orleans  in  the  federal 
government  publication  “Foreign 
Trade”,  indicates  there  are  major 
market  opportunities  for  certain 
types  of  Canadian  products  in  the 
“deep  south”  of  the  United  States, 
an  area  once  considered  none  too 
worthy  of  market  development. 

The  Consul  declares  that  the 
following  Canadian  products 
should  sell  well  in  the  south,  with 
persistent  sales  promotion: 


High  fashion  and  bulky  knit 
wool  sweaters;  outerwear  and 
sports  wear;  leather  goods;  gift 
ware;  fish  flakes;  canned  and 
frozen  salmon;  canned  lobster; 
frozen  fillets;  canned  hams;  dehy- 
drated foods;  specialty  foods; 
apples;  rutabagas;  seed  potatoes; 
peat  moss;  Canadian  whisky;  hard- 
wood furniture  and  components: 
maple  lumber  for  flooring;  birch 
veneers;  dryer  felts;  plastic  coated 
chain  link  fencing;  tracked 
vehicles;  defence  equipment. 


Authorized  as  Second  Class  Mail,  Post  Office  Dept.,  Ottawa,  Ont.,  and  for  payment  of  postage  in  cash. 
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Novelties,  Tots'  Toys 
Finding  Wide  Market 

Toys,  novelty  items  and  prints 
of  “Bar-toons”  by  noted  cartoonist 
John  Yardley- Jones  are  among  the 
many  items  produced  by  Dolphin 
Associates  of  St.  Albert.  They  also 
design  and  produce  printed  pack- 
aging, souvenirs,  giveaways  and 
silk-screened  items,  and  are  con- 
sultants on  interior  design  and 
decorating.  This  new  firm  which 
began  as  a partnership  in  January 
this  year  is  now  registered  as  a 
limited  company. 

Owners  Kaye  Baldwin  and  Gerd 
Schmitt,  have  designed  a number  of 
the  novelty  items,  and  have  revived 
a number  of  toys  which  were  popu- 
lar years  ago  but  had  been  for- 
gotten. One  novelty  item  is  a set 
of  “Limbo  Sticks”  with  a patented 
slide  adjustment  replacing  the  pegs 
normally  used  to  hold  the  hori- 
zontal bar.  Other  items  produced 
include  the  “Hoop-Dee”,  a small 
(Continued  on  page  6) 


Resistance  welding  the  steel  hoops  for  the  “Hoop-Dee” 


FOLDING  TRAILERS 
PROVING  POPULAR 

The  three  month  old  Lynx  In- 
dustries Ltd.  is  proving  the  worth 
of  quality  production  in  the  trailer 
field,  as  shown  by  the  sales  success 
of  their  attractive  units.  The  firm, 
with  its  head  office  at  28  St.  Annes 
Street  in  historic  St.  Albert,  just 
north  of  Edmonton,  is  owned  and 
operated  by  Guy  Voyer  and 
Maurice  Belley.  They  employ  a full 
time  staff  of  four  with  a monthly 
payroll  of  $1,200. 

Basic  production  models  of  the 
folding  trailers,  known  as  “The 
Sportsman”  line,  are  a 6 ft.  by  8 
ft.  and  a 5 ft.  by  7 ft.  Both  models 
are  made  from  aluminum  with  a 
folding  canvas  top  supported  on 
a collapsible  tubular  aluminum 
frame.  All  trailers  come  equipped 
with  double-bed  sized  polyfoam 
mattresses;  the  larger  model  has 
two  and  the  smaller  model  has  one. 
Standard  hardware  and  stock  sizes 
of  sheet  aluminum  are  used  to  build 
the  trailers.  The  only  non-standard 
item  not  obtained  in  Alberta  are 
the  wheels. 


The  partners  say  that  their  pro- 
duct is  being  sold  through  service 
stations  and  retails  for  less  than 
$700.  They  are  still  establishing 
dealerships,  and  anticipate  sales  of 
$30,000  this  year.  The  partners 
started  with  1,500  square  feet  of 
plant  space  and  $5,000  worth  of 
equipment  in  their  own  frame 
building. 

The  firm  is  starting  already  to 
expand  to  other  fields.  One  new 
item  under  production  is  a Go-Kart 
frame  and  chassis  complete  with 
wheels,  ready  to  be  fitted  with  an 
engine.  The  company  will  sell  these 
direct  to  Go-Kart  tracks  only. 


The  interior  of  one  of  Lynx  Industries 
Ltd.’s  camping  trailers  displayed  by 
partner  Maurice  Belley. 
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MANY  ALBERTA  PIPELINE  INDUSTRIES  SERVED 
BY  NEW  ANTI-CORROSIVE  LINING  COMPANY 


Stacking  steel  pipe  after  it  has  received  its  “Yellow  Jacket ” covering. 


The  vigorous  growth  of  Alberta’s 
pipeline  construction  industry  in  the 
past  few  years  spurred  the  construc- 
tion of  a new  pipe  coating  plant  on 
a 15  acre  site  in  south  east  Ed- 
monton by  Shaw  Pipe  Protection 
(Alberta)  Ltd.  The  16,500  square 
foot  concrete  block  and  steel  plant, 
which  opened  in  March  1962,  was 
built  at  a cost  of  $390,000,  in- 
cluding equipment. 

The  company  specializes  in  ap- 
plying protective  exterior  and  in- 
terior coatings  to  steel  pipe  used 
in  the  piping  for  oil,  gas,  LPG,  and 
water.  In  greatest  demand  is  their 
“Yellow  Jacket”  outer  covering,  a 
tough,  durable  sheath  made  up  of 
an  outer  layer  of  high  density 
polyethylene  over  a flexible  inner 
layer  of  polmerized  rubber  and 
asphalt  adhesive.  It  is  extruded  at 
high  speed  on  to  the  pipe  in  a 
continuous,  seamless  jacket.  Other 
exterior  coatings  which  also  may 
be  applied  include  coal  tar  and 
asphalt.  These  may  be  accom- 


panied by  wrapping  of  fiberglass 
mat  or  kraft  paper.  All  pipe  is 
tested  electrically  for  flaws  in  the 
coating.  Much  of  the  raw  material 
used  in  these  operations  comes  of 
Alberta  manufacturers. 

Corrosion  resistant  cement  mor- 
tar lining  can  also  be  applied  evenly 
to  pipes  as  small  as  2 inches  in 
diameter  and  as  large  as  36”. 

With  five  other  plants  in  Canada, 
Shaw  Pipe  Protection  is  able  to  give 
fast,  efficient  service  to  pipeline 
companies  from  coast  to  coast.  The 
company’s  western  division  office 
located  on  Highway  16A,  East,  at 
Edmonton,  is  managed  by  Mr.  Jim 
Shaw.  Mr.  Les  Shaw  manages  the 
company’s  eastern  division.  With  an 
annual  payroll  of  $150,000,  a staff 
of  25  and  anticipated  annual  sales 
of  around  $700,000,  Shaw  Pipe 
Protection  (Alberta)  Ltd.  is  grow- 
ing with  Alberta’s  rapidly  ex- 
panding pipeline  and  petrochemical 
industries. 


Novelties,  Toys  etc. 

(Continued  from  page  5) 
bowling  hoop  with  an  attached 
handle;  a top  called  the  “Whipper 
Snapper”;  and  the  “Diablo”,  a toy 
which  was  very  popular  years  ago, 
consisting  of  an  hour-glass-shaped 
toy  which  is  spun  and  balanced  on 
a line  between  two  sticks. 

The  “Bar-toons”  are  cartoon 
wall  plaques  for  decorating  bars 
and  rumpus  or  recreation  rooms. 

These  and  other  products  are 
already  being  sold  to  agents  and 
wholesale  distributors  and  directly 
to  large  consumers  such  as  retail 
and  service-station  chains,  stam- 
pedes and  exhibitions  across  west- 
ern Canada  and  also  in  California. 

The  new  business  which  was 
started  in  a home  basement  with 
1,000  square  feet  of  floor  space 
and  $1,000  worth  of  equipment  is 
now  looking  for  larger  quarters  and 
purchasing  another  $2,000  worth  of 
equipment.  With  three  employees 
and  an  annual  payroll  of  between 
$12,000  and  $15,000,  the  firm  ex- 
pects to  do  over  $65,000  worth  of 
business  in  the  coming  year. 
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IMPORTED  SAND  FOR  GLASS  PROCESSING  REPLACED  BY  LOCAL  PRODUCT 


Loading  the  high-silica  sand  for  transportation  to  the  plant.  The  truck  requires 
steel  mats  to  drive  on  as  the  sand  gives  no  traction  to  the  wheels. 


Glass  and  foundry  sand  with  a 
high  silica  and  low  iron  content, 
formerly  imported  from  the  United 
States,  is  now  being  produced  in 
Alberta  by  North  West  Silica  Sand 
Ltd.,  whose  head  office  is  located  at 
201  Braemar  Building,  Edmonton. 
This  company  is  the  first  in  Canada 
to  produce  low-iron  glass  sand 
from  impure  sand  by  benefaction 
methods.  The  company  was 
founded  in  1960  and  made  its  first 
shipments  last  fall.  Located  in  the 
Fort  Saskatchewan  area,  their  3,000 
square  foot  plant  and  locally  fabri- 
cated equipment  is  housed  in  an 
all-steel,  fiberglass-insulated  build- 
ing. Total  value  of  building  and 
equipment  is  $125,000. 

Besides  its  use  in  glass  manufac- 
ture and  in  foundry  moulds,  high 
silica  sand  is  also  used  for  sand 
blasting;  as  an  aggregate  for  finish- 
ing architectural  concrete,  because 
of  its  light  buff  colour  and  stain- 
free  low  iron  content;  and  as  a 
coating  for  roll  roofing  to  prevent 
bonding  between  layers  in  the  same 
roll.  However,  its  main  uses  to 
date  have  been  as  an  ingredient  in 
the  manufacture  of  glass  in  the  Ed- 


monton plant  of  Fiberglas  Canada 
Ltd.,  and  as  the  main  ingredient  in 
the  sand  moulds  used  in  several 
Edmonton  foundries.  The  sand  is 
shipped  in  bulk  by  truck  directly 
to  the  consumer  and  all  sales  are 
handled  from  the  Edmonton  office. 

The  company,  headed  by  presi- 
dent D.  A.  Campbell,  is  also  de- 
veloping other  uses  for  their  pro- 


duct, to  be  announced  when  per- 
fected. With  four  employees  and 
an  annual  payroll  of  $20,000,  the 
company  is  looking  forward  to  sales 
this  year  of  between  $75,000  and 
$100,000.  The  firm  has  no  export 
plans  at  present.  The  steadily 
increasing  demand  for  glass  in 
Alberta  assures  the  company  an 
expanding  domestic  market. 


NEW  FAIR  SUCCESSFUL,  WILL  BECOME  ANNUAL  EVENT 


Twenty  four  manufacturers  of  Red  Deer  and  district  joined  district,  was  held  in  conjunction  with  the  opening  of  the 

to  present  an  industrial  display  in  the  lower  rotunda  of  new  addition  to  the  hotel.  It  was  so  well  received,  it  has 

the  Capri  Hotel  in  Red  Deer  recently.  The  display,  effect-  been  decided  to  make  the  show  an  annual  event, 
ively  showing  some  of  the  industrial  potential  of  the 
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TOWN  OF  ATHABASCA 

LOCATION: 

Section  20-66-22-W4  in  Census  Division  No.  13.  This 
location  is  on  the  Athabasca  River,  92  miles  north 
of  Edmonton  on  Highway  No.  2.  It  is  also  the 
northern  terminus  on  the  Athabasca  branch  line 
of  the  Canadian  National  Railway. 

ALTITUDE: 

1,690  feet. 

TEMPERATURE: 

Average  summer,  54  degrees  F.,  average  winter,  18 
degrees  F.,  average  annual,  33  degrees  F. 

RAINFALL: 

Average  yearly  rainfall,  12.73  inches;  average 
yearly  snowfall,  56  inches;  average  annual  precipi- 
tation, 18.33  inches. 

GEOLOGY: 

The  bedrock  underlying  the  till  mantle  at  Athabasca 
is  marine  shale  of  the  La  Biche  formation  which 
is  Cretaceous  in  age.  This  shale  was  deposited 
during  the  invasion  of  the  large  seas  of  Upper- 
Lower  Cretaceous  time.  It  bears  marine  fossils. 
The  shale  in  the  southern  foothills,  equivalent  to 
Athabasca  shale  is  used  in  the  manufacture  of 
cement. 

SOILS: 

Athabasca  lies  in  the  dark  grey  wooded  zone. 

LIVING  CONDITIONS: 

The  town  is  set  in  rolling  country  with  many  small 
streams  and  lakes.  It  has  all  modern  amenities 
including  a new  composite  high  school,  a hospital, 
parks  and  playgrounds.  The  town  has  abundant 
supplies  of  water,  power,  natural  gas  and  serves 
a trading  area  about  50  miles  square. 

ADMINISTRATION: 

The  town  is  governed  by  a mayor,  elected  for  a 
two  year  term,  and  six  councillors,  two  elected  each 
year  for  a three  year  term. 

LAW  ENFORCEMENT: 

The  town  has  one  police  constable,  one  police 
magistrate,  one  Justice  of  the  Peace,  one  R.C.M.P. 
corporal  and  one  R.C.M.P.  constable.  Buildings 
must  conform  to  national  building  code  standards 
and  electrical  and  sanitary  installations  must  com- 
ply with  provincial  regulations. 

FIRE  PROTECTION: 

The  fire  brigade  consists  of  a chief  and  16  volunteer 
firemen  and  the  town  is  well  provided  with  fire 
hydrants  and  modern  fire  fighting  equipment. 

TAX  STRUCTURE: 

The  mill  rate  is  54  mills  based  on  8.6  municipal; 
29.5  school;  2.6  hospital;  sundry  1.7;  debenture 
debt  11.6.  Total  assessment  is  $1,997,450  made  up 
of  $368,440  land  based  on  60%  of  fair  value; 
$6,510  telephones;  $13,750  power;  $70,070  gas  lines. 

UTILITIES: 

Power  is  three  phase,  60  cycle,  115/230  volts,  and 
is  supplied  by  Northland  Utilities  Ltd.  Natural  gas 
is  supplied  to  the  town  under  a franchise  and  is 
procured  from  local  wells.  Water  is  obtained  from 
the  Athabasca  River  and  is  pumped  through  a fully 
modern  treatment  plant. 

EDUCATION: 

The  town  school  constitutes  the  Athabasca  School 
District  No.  839.  Grades  1 to  12  are  taught  along 
with  the  following  optional  subjects:  Typing, 

French,  Bookkeeping,  Art,  Music,  Drama,  Home 
Economics  and  Shop. 

The  Anglican  and  Roman  Catholic  churches  operate 
separate  hostels  for  out-of-town  students. 


ATHABASCA 

ALBERTA 


CULTURAL  ACTIVITIES: 

The  Athabasca  Public  Library  is  operated  by  the 
town  and  is  supported  by  a Provincial  Government 
grant  and  membership  fees.  The  Library  is  open 
daily  except  Thursday.  School  activities  include  a 
Glee  Club  and  there  are  also  classes  for  both  adults 
and  children  in  ceramics  and  horticulture.  There 
are  also  two  local  five-piece  orchestras. 

LOCAL  RESOURCES: 

Wheat  and  coarse  grains,  forage  crops,  seed,  horses, 
cattle,  sheep,  hogs,  dairy  products,  honey,  lumber, 
furs,  gas,  clay,  sand  and  gravel,  salt,  water.  Over 
one  million  dollars  worth  of  legume  seeds,  mostly 
sweet  clover,  are  produced  on  farms  within  a 
thirty  mile  radius  of  town.  Established  industries 
include  a fully  modern  creamery  and  poultry  pro- 
cessing plant,  three  lumber  mills  located  in  the 
area  and  three  planing  mills  located  in  town.  These 
mills  ship  between  25  and  30  million  board  feet  of 
lumber  annually.  There  also  are  deposits  of  clay 
in  the  district  suitable  for  the  manufacture  of 
bricks  and  ceramics.  At  the  present  time,  clay  is 
being  shipped  to  a manufacturer  in  Edmonton. 

BUILDING  SITES: 

Industrial  sites  adjacent  to  railroad,  highway  and 
river  are  available  from  the  town.  Excellent  resi- 
dential sites  served  with  all  utilities  are  also 
available  from  the  town  at  reasonable  prices. 


For  further  information  about  Athabasca  write 

Mr.  R.  K.  McCallum, 
Secretary-Treasurer, 

Civic  Building, 

Athabasca,  Alberta 

or 

R.  MARTLAND 

Director  of  Industrial  Development, 
Department  of  Industry  and  Development, 
335  Highways  Building, 

Edmonton,  Alberta. 


